
HIGH STREET FAVOURITE HEADS TO LONDON FASHION WEEK

FASHION fans are gear-
ing up for a first tonight
as Topshop goes from
the High Street to high
fashion. 

The clothing chain will take to
the catwalk alongside big name
designers for the first time ever
at London Fashion Week.

The show, which will be taking
place in London’s posh Berkeley
Square, features outfits from the
latest Topshop Unique collection.

First launched back in 2001, store
chiefs are hoping it will put the
brand on the international map
once and for all.

In fact, they are so confident of
the cutting-edge appeal of their
product, Topshop are even getting
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ready to make a splash in the
American market.

They have taken over an entire
floor at the hip SoHo boutique
Opening Ceremony in New York.

Topshop already enjoys cult sta-
tus with US fashion fans, and now
the firm hopes to transform its
trendy reputation into sales.

Topshop’s Jane Sheperdson says
she’s thrilled by the catwalk move
and expansion plans.

She said: “I got a bit sick of people
saying ‘oh yes, Topshop is so good
at ripping stuff off from the cat-
walks quickly.’ Instead, I thought
‘let’s put out our own collection’.”

Topshop’s driving force with the
new collection is to “think big, do

the unexpected and strive to do it
first.” Put simply, they want to
achieve designer status in their
own right.

And getting a London show will
be great motivation for the 16-
strong in-house design team, where
creativity is allowed reign free.

Chick
We can expect all the pizzazz,

spot-on style and wearability we
have come to expect from the UK’s
favourite fashion store.

The Unique Collection will be
pricier than Topshop’s usual, start-
ing at around £60, but they will be
made from top notch fabrics and
boast an exclusive touch of design-
er chic. Not that their standard
ranges are short on style. Just look

at this great gear from their main-
line autumn/winter collection and
you’ll see why they are a mainstay.

The actual show is likely to be a
slick affair and the Unique designs
are being kept top secret.

But with wads more money than
your average British designer,
guests shouldn’t be disappointed.

Producers and choreographers
will ensure this is the most memo-
rable show of the week.

And if they make the impact pre-
dicted by fashion pundits – along
with a splash across the pond – they
really will be Britain’s top shop.
● All clothes shown are from the
Topshop mainline range, available
nationwide. For stockists of this
and the new Unique collection, call
0845 121 4519
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